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Introduction

The proposal to certify Authentic Farmers’ Markets came about after the success of Farmers’ Markets spreading across New Zealand over the last decade. We are now finding that some markets are only using the words “Farmers’ Markets” to attract more customers while not upholding the fundamental principles of what a real Farmers’ Market is. 
To ensure that consumers can trust their local Farmers’ Market, and to protect the identity of Authentic Farmers’ Markets across New Zealand, Farmers’ Markets New Zealand Inc. (FMNZ) have developed a system of authentication.  This system is intended as a tool to assist market managers and committees in developing and managing their market. The benefits of an Authentic Farmers’ Market, process of stall holder certification, and rules are explained in this document.
Definitions

Authentic Farmers’ Market

An Authentic Farmers’ Market is defined as one which consists of at least 80% certified local stall holders and governed by accepted practices of farmers markets as per the FMNZ charter. That is, a Farmers’ Market is full of locally grown and sourced food which is being sold by the producer, from a defined region.   
Certified Local(or Authentic?) Stall Holder

A certified local stall holder is defined as a stall from which a primary producer sells fresh, local produce they have grown or farmed themselves.  In addition, a stall holder may sell value added products made from their own or other local produce sourced from their defined region.
Approved Local Stall Holder (The other 20%)
This is not compulsory but preferred, and is the intended purpose for the 20% allocation.  An approved local stall holder is one that cannot become a certified local stall holder due to the nature of their wares, but makes every effort to be as local as possible.  For example, a bread maker in Auckland cannot source flour locally, so they cannot become a Certified Local Stallholder.  However, if they source their flour from New Zealand rather than Australia, they qualify as an approved stall holder.  Another common example is coffee.  Coffee beans do not grow in New Zealand.  If the coffee seller just sells coffee from outside of his region he is not an Approved Local Stallholder.  However, if the coffee seller roasts his own coffee beans, or buys locally roasted coffee beans then he can qualify as an Approved Local Stallholder.  
Primary Producer

The primary producer is the seller and is someone who works on the production of produce, and or family members who have knowledge of the produce.

Local

Local is defined by each individual market.  Generally the catchment is 100 to 200 km radius and is not limited to the geographical boundaries of the countries regions.

Value Added

Any product that is not “raw”.  For example, a lemon is a primary product; lemon honey is a value added product. Another example, pork is a primary product; bacon and sausages are value added.  Milk is a primary product and yoghurt and cheese are value added.
Other Local Produce

Other local produce means that the value adder does not grow the produce themselves, but sources at least the most significant ingredient directly from a local grower.
Most Significant Ingredient

That which makes up the highest percentage of the product, or an ingredient that defines the product eg: strawberries in strawberry jam, or chickpeas in hummus. 

Benefits of Farmers’ Market Authentication

Assistance to the Market Managers
Authentication of your Farmers’ Market would enable your market manager to call for help with difficult stall holders that are either being dishonest, or being accused by others of being dishonest in regards to their status as a certified or approved local stall holder.  Authentication is aimed at providing the tools to enable each market manager to control and certify their own stall holders. This way you can manage the status of your market to ensure it qualifies as an authentic market.

Credibility for the Customers
Education of customers will include providing them with the knowledge of what an Authentic Farmers’ Market is.  They will know and understand that an Authentic Farmers’ Market is one that consists of the large majority of stall holders being certified local stall holders.  Markets can be creative in how they educate their customers to show that they are Authentic.  FMNZ will provide tools and processes so that markets can effectively promote themselves as authentic.  FMNZ will also help with promotion of Authentic Farmers’ Markets on a generic basis.
Differentiating the Authentic Farmers’ Markets from other markets
Certification will not be taken lightly.  All Authentic Farmers’ Markets will have an absolute desire to uphold the values and principles of a Farmers’ Market.  By becoming an Authentic Farmers’ Market, the customers are able to trust that the Farmers’ Market they are shopping at is full of locally grown and sourced food and that it is being sold by the producer. This will be especially important in areas where imitation farmers’ markets or country markets are near by.
Certification Process

Member markets of FMNZ will have the option of gaining authentication through the following process;
1. Request application forms from FMNZ, info@farmersmarkets.org.nz or at the website www.farmersmarkets.org.nz 

2. Once application has been received, send information to stall holders and encourage them to become Certified Local Stallholders or Approved Local Stallholders.  Work with your regional coordinator to help achieve this status.
3. Return completed forms for your market to become authenticated and attach applicable information, including stall holders applications.  Send to Farmers’ Markets New Zealand, PO Box 991, Blenheim.
4. FMNZ then collates all information pertaining to your market 

5. FMNZ will contact your market regarding certification.
Please also see Appendix A, p5 for a flow chart.

Rules pertaining to Authenticity and Certification and the use of FMNZ logos

1. Only full FMNZ market members will be entitled to apply for Authenticity

2. Only Authentic Farmers’ Market members of FMNZ may use the FMNZ Certification logo, and the “Honest-to-Goodness” advertising slogan.
3. Only Certified Local Stallholders will be able to use the Seal of Certification on their products and signage
4. Authentic Farmers Markets and their Certified Local Stallholders will be promoted through the FMNZ website  ……www.FMNZ/AuthenticFarmersmarkets.org.nz 
How it all works

A National Coordinator of Certification will oversee all stall holder and market certification.  All paperwork will be directed to them, and ultimately they will decree a market authentic.  They will perform random audits on authenticated markets around the country.  Additionally, there are seven Regional Coordinators (Northland, Auckland, Central North Island, Lower North Island, Top of the South, Canterbury, and Southland).  These people work with the national coordinator to ensure that the markets in their region can obtain the goal of certification. They can also perform random audits on certified local stallholders in their region in consultation with market managers, and form a panel when assessing applications for certification.  Market Managers are responsible for managing the market on a weekly basis to make sure 80% of their stallholders attending are certified. They will send the market paperwork to the national coordinator for certification.  Because markets need 80% of their stallholders to be certified to be considered an authentic market, stallholders will be encouraged to enter the process. The stallholders will return their paperwork to their market manager who sends off all the applications at once.  Farmers’ Markets customers are also part of the auditing process. They will be educated to look for signage at their market which includes a definition of a Certified Local Stallholder, and an Authentic Farmers’ Market. 

Appendix A: Flow chart of application process

[image: image2.jpg]
On-going monitoring of 80/20 rule, market standards and stallholder audits.





Improve market authenticity standards; work with stallholders to achieve authenticity.  Regional co-ordinators will work with managers to help in this process.
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