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Grow Local
Some of you will be familiar with a programme that Project Lyttelton runs called Grow Local. This project originally started off referring to our organic garden in Opawa but slowly started to take on a new meaning. The Grow Local concept really applies to everything that Project Lyttelton does. In effect it relates to food, people, the economy, the environment and culture.

A few of us have been brainstorming about what Grow Local can mean for the market. We thought about what are the things that we value most about the market and then came up with some concepts that we think should be acknowledged and celebrated. All this is leading to our new branding for stalls.
Our idea has crystallised into four categories that reflect the four squares on our logo. It should be noted that our original logo will remain unchanged and will still be used for all market promotion; we will just have a second tier of identifiers that link to the original branding that can be used on individual stalls.
Our green square will be modified to read – “Grow Local” in smaller writing along one edge. At this stage not sure if it is the horizontal or vertical edge. In larger writing will be Environment and a tick.

You will qualify for this logo if all your packaging is recyclable and no spray/chemicals are used on the product.
 

The Red Square will be modified as above but with the word Grower plus a tick. To qualify for this logo you will have had to have grown the food or have a very close association to it.  80% of the food sold must be grown by the seller.
 

The Blue Square will be modified as the previous squares but include the word Artisan plus a tick. To get this recognition you must have crafted/created the food yourself. A minimum of 80% of the food for sale must be handcrafted by you or your sales team.
 

Finally the Yellow Square will highlight Low Food Miles plus a tick. If your food is sourced from within 100 km of Lyttelton you will qualify. Like the other logos this needs to apply to 80% of the food for sale.
We are in the process of getting the logo modified. When completed we will distribute to qualifying stalls. This means most of you will have one or more identifiers on your stall.
We feel this is a great way to give customers more information about what is for sale. We hope you like what we have developed. We plan to highlight the new logos at our information desk. Here customers will be able to read detailed accounts on what each of the symbols represents. We hope we will be able to get this happening in time to celebrate our 4th birthday the first week in September.

Ferrymead Golf

Anyone interested in a market day at Ferrymead Golf on August 23rd?  Stall sites are free and there is shelter for wet weather if needed. For more information call Warwick Berry on 3765350 0276689106.www.ferrymeadgolf.co.nz   
Electricity
Organisers apologise for the problems encountered with the electricity supply recently. The problem is still not fixed but we are working on it.
If you can’t make it

If you aren’t going to be able to attend the market please either notify the person who collects the stall fees or call Sue-Ellen at 328 9243 (office) or 328 9260 (home) no later than Friday evening.  
Email: office@lyttelton.net.nz www.lytteltonfarmersmarket.co.nz
